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THE FACETS




A CUT DIAMOND CASTS MANY REFLECTIONS, EMITTING
SHAFTS OF LIGHT THAT VARY WITH THE VIEWING ANGLE.
SHARP EDGES JUXTAPOSE WITH SOFT TRANSITIONS, SLEEK
SURFACES WITH MESMERIZING DEPTHS. HUGO BOSS OFFERS
AN EQUALLY CAPTIVATING SPECTRUM OF DIMENSIONS THAT
SHIFT WITH ONE'S PERSPECTIVE. DECADES OF EXPERIENCE
AND INNOVATION HAVE FOUND EXPRESSION IN AN ARRAY OF
CONTRASTING YET COMPLEMENTARY FACETS THAT COALESCE
TO MAKE OUR ORGANIZATION TRULY ONE OF A KIND.



Fashion can communicate a confident se f style, attracting admiring glances. Fashion can
be unconventional, challenging established mindsets and categories. The diverrse collections of
our BOlSS and HUGO brands oscillate between elegant and edgy. Each one jis positioned and
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sed in its own brand world. In the sum of their parts, the collections cfystallize the entire
of fashion diversity that defines HUGO BOSS: supreme quality throl
tailored to fit a multiplicity of target groupé&_. _*\.‘r i

spectr







Drawing on our rich heritage, we have systematically extended our competence base. From busi-
ness- and eveningwear for men and women through sports collections and children’s fashions to
fragrances and accessories: each of these segments enhances our ability to key into our custom-
ers’ specific needs. A powerful presence in every relevant global marketplace ensures immediate
proximity to our customers. Their input feeds back into the evolution of our products.






Fashion is our business. Glamorous events with international stars and

graphed fashion sho

to present our products to optimum effect — is a passion that demands|

this reason, experts
C
maintain and refine

way to ensure sustai

impressively choreo-
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ws enthrall people around the world. Capturing the emotion of the moment —

ter perfectionism. For

from disparate disciplines work behind the scenes to ensure that our brands
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their radiance and charisma. A finely tuned strategy, we believe, is the only

ned success.
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HOMEGROWN
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<ture in New York, Shanghai and Mos-
i .11e'y“form the essence of our brands,
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making u \da bility are the forces that power our
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reputation i ies are the ambassa-
dors that champion our message of “made- -Gel 1{‘% qualit ) increas ngly in the
growth markets N "I ; \ \
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The desire to produce something outstanding is the cornerstone of all competitive success. Ambi-
tion drives excellence — in fashion as in sports. For this reason we support individuals who have
surpassed themselves through athletic achievement. We also feel a strong affinity to the world of
art. Infused by open-mindedness and a willingness to explore, it — like fashion — thrives on trends,
aesthetics and creativity. In the realms of sport, art and fashion alike, there are few greater sources
of inspiration than the achievements of those who have made a profession of their passion.

INSPIRING
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bally operative company, we have an obligation to give back to society and the env
. Social and ecological concerns therefore factor prominently into our entrepreneurial vi
GO BOSS believes in “Progress Founded On Sustainability.” This translates into a gro
ommitment to charitable causes and to issues such as animal rights, environmental protgctl
and social standards.



SUSTAINABLE
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